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Simplified Contents

01

The Problem

Refresher on the background and
design workshop context,
articulating the north star, vision
and goals for the experience,
defining the problem statements
and grounding design principles.

02

The MVP Solution

Introduction to service experience,

the scope, user personas and journeys,
digital experience storyboards, use cases
catalogue, features backlog list and the
pretotype experience brining the idea
innovation to life.

03

The Case for Impact

Desirability (people) aspects like the market size,
value proposition and feedback from children.
Viability (business) aspects of expected outcomes,

and financial models to build the service experience.

Feasibility (technology) aspects like risk mitigation,
gap analysis and technical build/buy decisions.

Click on the links to navigate across the different aspects of this ‘Dream Book’

04

Sustainability

Guidance on governance models,
considerations for key enablers
like people, process data and
technology, thinking around
sustainable partnership models
and next steps on the roadmap



NAVIGATION

Click on the links to navigate
across the document.

The arrow will bring you back
to his page. 4

We would love to hear you
feedback on these slides via
email to us co-create this
experience.
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WHAT DID THE DESIGN SPRINT LOOK LIKE?

2 design sprint with the team at World Vision International and NetHope
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WHAT DID THE DESIGN SPRINT LOOK LIKE?

We ran a design sprint with the team at World Vision International and NetHope

m miro
link
Monday Tuesday Wednesday Thursday Friday Monday
Onboarding Problem statements 2-year Goals Lightening Demos Empathy Mapping Listening to children
Use of the Miro platform How might we format An optimistic view to Inspirations gathering from Who are we designing for? WVI event + videos
imagine what the service other similar platforms and
Team introductions Cluster into themes experience would look like creating a features backlog  User Journey Concept Posters
Why you are here? Using the Lundy framework = in an ideal world How will children Ideas for the experience
Your wish for the sprint? Voting for each cluster experience the platform? design
Sprint Questions
The map Key problem statements = A pessimistic view of all the
High level overview of Arrived at 3 HMWs for the hurdles that might prevent
the current system design sprint us from achieving success
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https://miro.com/welcomeonboard/NU00SXo0Z0ZSMnhzUVV5aE9aVkZ0MnNFemNNWXZWYnhFeXZIemVIQlVlYzZWWllpYUd5cExTTGJNQ0d2OXRIWnwzNDU4NzY0NTM2Nzk0NTQyMDE4fDI%3D?share_link_id=770764977646
https://miro.com/welcomeonboard/NU00SXo0Z0ZSMnhzUVV5aE9aVkZ0MnNFemNNWXZWYnhFeXZIemVIQlVlYzZWWllpYUd5cExTTGJNQ0d2OXRIWnwzNDU4NzY0NTM2Nzk0NTQyMDE4fDI%3D?share_link_id=770764977646

THE BIG PROBLEM STATEMENT TO SOLVE

After an insightful brainstorming session with the team, we arrived at three key ‘How might we..’ statements

Create Digital Activism by children and young people with digital technology that provides a child friendly
digital space (e.g., language, easy for users), so that children can discuss and decide the issues they most

want to change, by creating engaging, authentic content that can mobilize/influence leaders?

Provide information from our WV experience on the issues

children want to change, highlighting to them where the good

advocacy opportunities are to engage support from the right

i ?

investors Enable children to make a plan of attack to influence

decision-makers and track their results?



THE GOALS FOR THE DIGITAL SERVICE EXPERIENCE

We together focused our discussions to reach a mutually decided two-year goal

2
X

children are collaborating with each other, having open conversations and building their abilities including

~

advocacy and digital safety skills, empowering themselves to find their voices in a safe and friendly

space, with the goal of mobilizing in 5 countries, successfully influencing decision-makers to act on 3

separate issues and in so doing, creating a global movement of change led by children and young people

\that leaders at all levels must listen to. /




WHO ARE WE DESIGNING THIS FOR? S

We described the characteristics of the children and their aspirations

Wishes to know how to share and work
with other children and young people .

‘ Wishes to be more visible

Interested in participating in
in their communities

child’s right related issues

Sees social media influencers
online creating actual impact ‘ = B

What are hey hesring sthere cas?

Wants to help other
young people

e

What are thty hearing from frionde?
Wkt are they hesring from cotungure?

Sees and experiences

Wants to advocate
social injustice around

for a better world

Aspires to contribute to the
changes in their communities



https://www.youtube.com/watch?v=x7cW2cPq_fo

HOW WOULD THEY EXPERIENCE THE PLATFORM?

We tracked the user journeyy of the children who would interact with this platform

v
B
What are children doing today? How would they discover, learn from and use this digital service experience?

. Some children have access to mobile
devices and the internet, not all.

. They use cell phones to access digital Q
environments, which may belong to their , ,
care givers. Discover Learn Use
’ tsoognfei;e:%rizizgeazgftogci,a!ig?g?; + Via World Vision programs and « Self-guided tours of the platform * Collaborating safely with peers and
5P . . national offices and staff members. walking them through the features. learning from each other.
while other use it only for engagement with
s * Via social media marketing and » Tutorial videos on how best to use * Developing skills around digital
influencers online or even the news. the functionalities. safety and dexterity.
. They learn a lot and a lot faster from these
Sl [l Tl seielk, + Via word of mouth from parents, «  Gamification and interactive and + Creating authentic content for child
i teachers, faith leaders or peers. child-friendly user experience. advocacy.
. They are aware of some dangers and risks
while being online but do not have enough » Via invitations from existing program « World Vision training programs and * Learning from thematic content
tools to safeguard them. champions and child ambassadors. coaching via webinars. curated about various topics.
*  Children that are part of the World Vision * Via self-motivated searches online for « Chatbot functionalities to support * Attend webinars or podcasts and
community and already engaging in their platform to create social change. them with quick responses. participate in the digital community.

communities, discussing critical issues that
impact their lives.



WHERE CAN WE DRAW INSPIRATION FROM?

We gathered inspirations from various other platforms that provide similar experiences

INSPIRATIONS FOR THE SERVICE EXPERIENCE !

U-Report

INSPIRATIONS FOR THE SERVICE EXPERIENCE ’
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Z

scers N sudience
wit inteligent sigo c anicaly bubble uo the

Idea

INSPIRATIONS FOR THE SERVICE EXPERIENCE (1/5) !

&

Your i good company
ma 3

INSPIRATIONS FOR THE SERVICE EXPERIENCE !

INSPIRATIONS FOR THE SERVICE EXPERIENCE y
" ThoMogaphone |

~ 2
2900
(o Jin )
o0n

website or 8p0) wher
| ineacy !

inorder
engegement wih the sudience

reporting.
t 18 Dostad 0n the differen channe's slong with the
extec s

coordinate and fee! connected




ONCEPT POSTERS

The team drew value concept posters illustrating the most desirable features for the service experience

CONCEPT POSTERS MADE BY THETEAM

Concept Name: Value Statement
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FUNCTIONALITY WISH-LIST

We arrived at a long list of features to build a safe and ethical experience for children

Non exhaustive
» Safe for children and closed space
+ Ethical and Inclusive in design
+ Amplify authentic voices of children

e Collaboration between children

The clubhouse

» Children for advocacy and participation
* Mobile first

 Built for mid—level digital comfort

» Child friendly user experience

» Translation capabilities

* Learning modules and earning badges

» Gamification elements like creating avatars

» Al capabilities to detect offensive language

» Al like Grammarly to help draft content

» Ability to publish content on other social media platforms
» Tracking and growing social media metrics

+ Safeguarding behaviors for online engagement

» Comfort and emotional support


https://www.accenture.com/us-en/services/public-service/caseworker-virtual-reality
https://www.accenture.com/us-en/services/public-service/caseworker-virtual-reality
https://www.accenture.com/us-en/services/public-service/caseworker-virtual-reality
https://www.accenture.com/us-en/services/public-service/caseworker-virtual-reality
https://www.accenture.com/us-en/services/public-service/caseworker-virtual-reality
https://www.accenture.com/us-en/services/public-service/caseworker-virtual-reality

03. THEMVP SOLUTIO

MY VOICE
PLATFORM

\

#endchildmarriage

My poem

Watch Shemema perform her own poem | Want to
Marry” in the fight to 2EndChildMarriage @

Use Cases Catalogue
Features Catalogue
Pretotype Screens
User Feedback




INTRODUCING MY VOICE PLATFORM (MVP) :

Product Vision > Safe Digital Experience for Children to Amplify Authentic Voices

— The Challenge

Create Digital Activism by young leaders with digital technology that Provide information from our WV experience on

provides a child friendly digital space (e.g., language, easy for users), so that the issues children want to change, highlighting to
children can discuss and decide the issues they most want to chan-g-e, by them where the good advocacy opportunities
creating engaging, authentic content that can mobilize/influence leaders? are to engage support from the right investors?

The Solution The Pretotype

Hi'l am A safe and inclusive digital experience for children
V-Bot

Let’s join
northand south,
in onebig shout What does it do?
* Ability for meaningful collaboration among peers
» Safe space for open conversations

* Building children’s abilities across different themes

g » Empowering them to find and use their voices digitally

What are the benefits?
My Voice » Safe digital experience for children
Platform + Learning and guidance

* Mental and social wellbeing support

Parental

* Amplification of authentic voices



USER ARCHETYPES

We have 2 key user archetypes, but we are deep diving into the primary archetype to help flesh out user journeys

Primary User Secondary User o m
CHILDREN & YOUNG PEOPLE WORLD VISION 't f‘

f:

!

|

o
1

* Access authentic young leader created content to

Personalization — this digital experience is designed to recognize the child, remember their
further drive the child advocacy agenda?

preferences, recommend content and experiences that will meet their needs and remain relevant
through-out their development as young leaders and social advocates by learning from them and

allowing for continued child informed co-creation of this safe space * Learning about children’s needs and prioritising the

same thematic advocacy area of concern to children

» Online safety — this digital experience offers young leaders a safe environment in which to create
content that will help them raise their voices while empowering them with continued coaching and
training on how to be safe in other digital environments

* Helping to facilitate a safe online environment for
children

+ Connecting children across geographic boundaries —
advocacy without borders

» Collaboration across geographies supported by inclusive
collaboration features such as translation, interactive
whiteboards, collaboration templates and tool, as well

as moderated multi-format conversation spaces ° Nurturing a Community of conscientious d|g|ta| citizens

and social advocates

» Training — mobile journalism (MOJO), advocacy, online
safety and well-being as well as virtual and in person
communication skills

Other Potential Users —

Volunteers, Parents, Therapists, Partners,
Children outside the World Vision network

* Amplification - creating space and facilitating the
articulation and amplification
of authentic unfiltered children’s voices




[llustrative | For Internal World Vision use and circulation only

PERSONAS

Meet Sadia, a 12-year-old girl from Dhaka, Bangladesh.

Sadia is a young girl who wants to play football. With the increasing urbanization
in the city, Sadia hardly sees trees, or parks for children to play in. The spaces
that currently exist only allow for boys to play and she would like to change that.

Sadia wants to use technology to talk about child wellbeing and (.) s e
make the world a better place for children.




USERJOURNEY

[llustrative | For Internal World Vision use and circulation only

“Hi I’'m Sadia, and | want to start a campaign, gather support from my community and
demand that local governing bodies to build playgrounds for girls to play in her city.

Sadia logs onto the
My Voice Platform
using her biometrics..

Chatroom

She navigates to her
community group chat and
starts a conversation. She
receives so many great ideas!

Consentfrom
you and parents

She posts her video on
the MVP platform and
Instagram with the right
privacy settlings

My Event
calendar

Let's create

content

She is excited and wants
to create a new social
media post about a girls
right to play!

#AlScan

O

—
__

Sadia simply shares her,

as well as her care-giver's
consent over the platform to
share the content responsibly

The resources available
on the platform allow her
to research and prepare
for her campaign

Sadia records a video
outside her house and
types in a great caption
to go with her post.

A quick Al scan alerts Sadia that there is a
possible threat of ‘sharing personally
identifiable information’ in her draft post.
(e.g., house/building number/street name)

Raise
ourvoices
together

Looking at the engagement
gain momentum Sadia
creates an event on the
MVP platform ‘Girls Play!

Sadia’s campaign gains
strength as more people join
the conversation and create
engaging content together.




STO RYB OARD (1 l 2) Features of the platform e R f

Profile Page Safety quidelines Chat and Themes
* Who am |, things | want to share about » Series of interactive pop ups for new users * Platform to chat with others, form teams
myself, my purpose, my interests etc. explaining the purpose of platform and the safety for discussing relevant topics. (can have a
norms (avoiding hate speech and obscene content) moderator or a subject expert if the teams

Profile picture become significantly large)

(with an option to create
customizable avatars)

Sample avatars

Trending topics Debate Forum Idea elaboration
+ Most voted, seen or commented topics of the * Moderated forum with different topic of relevance put + Platform to develop ideas/ issues/ concerns/ solutions
week available for children to engage on up for debates via posts, videos, write-ups etc.
* The topic ideas can be either posted by children + Option to state the country/states/local area in case
i themselves or by the WVI team the idea is geography specific

* There would also be an icon to upvote the topics that + Option to put in keywords and hashtags for better
children find most relevant reach.




STO RYBOARD (2/2) Features of the platform

Resources

» Resources/internal publications on various topics
of impact (climate change, child labor, minority
rights) for children to refer to.

(oo N
‘L, \__Child marriage
° —_ A [
wad A’

designea by & freeplk

My space

» A virtual space to relax, listen to music
with others, play games, make friends etc.

My experiences

» A safe space for children to share their personal stories
in audio, video or written form.

+ These anecdotes could range from their difficulties to
things that inspired them.

Mental health bot

* An important feature of my space would be ‘the mental
health bot'’.

* The bot would provide children with the agency to talk
about their mental state, and the things that are concerning
them online.

» This is inspired from our own mental health platform - Wysa

STORYBOARD (1/2) .

My Trainings

» Set of trainings, webinars and tutorials on voicing
opinion effectively on social media, having healthy
discussions etc.

Events

» Events/workshops conducted by WVI for engaging
children, attracting donors, increasing reach etc




USECASES & DESIGN PRINCIPLES

Everything the service experience can do is informed by the below design principles

Safe, Ethical Amplify Learn, Build Digital Inclusive
& Inclusive Authentic Voices Collaborate & Create Dexterity & Adaptable
Core & Critical Use Cases Categories User Experience

1.1 Safety 2.1 2.2 2.3 2.4 3.1 Visual Design
1.2 Access . L 3.2 Child friendl

Content creation & Participation & Resources My Trainings & y
1.3 Wellbeing Publishing Collaboration and learning Certificates 3.3 Customizable

_ 0.0 s ]
1.4 Data Privacy 4 r‘%’\. [mw(o o 3.4 Personalized
il [ e
Use Cases Prioritization to be done by the team based on the assumptions and estimated related to cost, time and quality

« Secure sign up * Multimedia content » Curated homepage » Access resources * My Trainings dashboard * Responsive digital experience
« Security checks « User-friendly templates + Engaging with thematic content * \Verified data library  « |earning Journey « Adaptable across devices
« Authentication & verification » Posting content « Access to internal & external events « Knowledge games * Interactive training content < Adaptable across browsers
« Basic accessibility diagnosis * Single publish postto  « Start your own events « Badges « Accessibility tested
+ Mandatory safety guidelines multiple platforms + Chat with peers + Inclusive interface
+ T&C for data privacy » Verification of posts + Join a Debate + Intuitive screen interactivity
» User and caregiver’s consent + Al enabled screening » Start a Petition/ Movement » Child informed and child friendly
* Guided orientation of platform » Connected integrated experience
» Constant chatbot support * Hyper personalised experience
+ Wellbeing support » Self-moderating community

Select few of these use cases are illustrated on the Pretotype Screens ) Full Features Catalogue (In Excel)




USECASES PRIORITIZATION

What use cases are most valuable to the group to guide prototype phase.

Safe, Ethical

& Inclusive

1.4 Data Privacy

* Secure sign up
* Security checks

« Authentication & verification

Inclusive

& Adaptable

User Experience

3.1 Visual Design

3.2 Child friendly

3.3 Customizable

3.4 Personalized

Responsive digital experience
Adaptable across device P

Adaptable across browsers

Amplify Learn, Build Digital
Authentic Voices Collaborate & Create Dexterity
Use Cases Categories
21 2.2 2.3 2.4
Content creation & Participation & Resources My Trainings &
Publishing Collaboration and learning Certificates
909 Q2 A
TS —r— 1z
Use Cases Prioritization to be done by the team based on the assumptions and estimated related to cost, time and quality
« Ruultimedia &hte + Curated homepage « Access rg&ces"- My Trainings dashboar" .
L 4
» User-friendly templates * Engaging with thematic content  + Verified data lioly + Learning Mmey'. .
* Posting conter@@ « Q@ ccess to internal & external events »  Knowledge games + Interactive trairfiiy conte’
@ Single publish postto  « Start your own .ent’ . Badg” .

» Basic accessibility diagnosis

* Mandatory safety guidelines

» T&C for data privacy

» User and caregiver's consent
» Guided orientation of platform
» Constant chatbot support

* Wellbeing support

multiple plat&m” + Chatwith ;@rv
» Verification of posts * Join a DebatcqgRPp
¥ 2l enabled screening@ ¢ Start a Petition/ Moven']tw
Y¥commenting and

editing together

Select few of these use cases are illustrated on the Pretotype Screens ) Full Features Catalogue (In Excel)

Accessibility tested

Inclusive interfac<l@

Intuitive screen interactivity

Child informed and child friend Qg
Connected integrated experience
Hyper personalised experience
Self-moderating community




USE CASE CATALOGUE

Feature, Functionality Catalog s « Saved v £ Search (Alt+Q) Vaishnavi Lingayat ‘ 0 = o
t Formulas Data Review View Help . 7 Comments
v A A E] ==\ 2, Wrap Text &% General v % E’/ @ EX v é? p
E- oA Bz e & |SONS | 6 35 o off | et i UL | e ume e | e, T | M
Font ~ Alignment. [N Sensitivity Number ~ Styles Cells Editing Analysis
E G H | J K L M
Category Use Case Feature Functionality Copy Pretotype (Y/N)
Design Welcome the user Loading screen World Vision Branding Powered by World Vision Y
Design Welcome the user Loading screen Salutation Hi! I'm V-Bot Y
Design Welcome the user Loading screen Name of the MVP My Voice Platform Y
Design Welcome the user Loading screen Slogan of the MVP Let's join North and South in one big shout! Y
Design Welcome the user Loading screen Imagery of the MVP <Clubby/V-Bot> Y
Design Welcome the user Loading screen Enter <Arrow Icon> ¥
Safety Secure Sign up Secure Registration Enter username / email / pho Enter your username Y Th H H I H f t h | f t H
Safety Secure Sign up Secure Registration Enter the secure invitation co Enter the secure pin Y IS IS a g I m p S e O e e X C e e a u rl n g
Safety Secure Sign up Verification with WV database¢ Tracking of adoption N/A N [
Safety Security & Authentication Select country Inform data privacy guideline Select Country R4 t h e C ate g 0 rl e S y u Se Cases y fe a t u re S a n d
Safety Security & Authentication Select preferred langugage  Inform translation capabilitie Select your preferred language Y . . . . .
Access Basic accessibility diagnosis Check for accessibility needs Form to collect accessibility it Choose one or more options:| would need assis N t h e I r fu n Ct I O n a | I ty . Th IS I O n g I I St Ca n b e
Personalise Hyper personalised experience Check for level of digital matu Quick survey to collect onboe Are you ready to become a responsible digital ¢ N
Personalise Connected integrated experience  For easy re-login process Autofill login page N/A Y f d 1 t h ¢ R f P k’
Safety Mandatory safety guidelines Read and acknowledge minim Acknowledge TBC Y O u n I n e e e re n Ce aC
Safety Mandatory safety guidelines User's consent Share photo / photo / acknov TBC Y
Safety Mandatory safety guidelines Caregiver's consent Share photo / photo / acknov TBC Y
Safety Mandatory safety guidelines Agree to terms & conditions Agree and sign up as a 'Respo | understand N
Wellbeing Guided orientation of the platform Be welcomed by a friendly M\ Screen popo up Hi! Let's talk about a few important safety guid: Y
Wellbeing Guided orientation of the platform Guide the user to the interacti Guided experinece to differer TBC ¥
Wellbeing Guided orientation of the platform Static Chatbot support with S( Chatbot SOS support always ¢ Need help? SOS number #### Y/
Wellbeing Guided orientation of the platform Options menu of the platform All features within the platform listed Y
Wellbeing Constant chatbot support Mental health dashboard Title We care about you Y
Wellbeing Constant chatbot support Mental health dashboard Subtitle So we asked Cluby/V-Bot to help you get the he Y
Wellbeing Constant chatbot support Mental health dashboard Cluby's interractive message 'How are you feeling today? Here is how you ci Y
Wellbeing Constant chatbot support Mental health dashboard Imagery of the MVP <Clubby/V-Bot> Y
¥/

Wellbeing Constant chatbot support Mental health dashboard Chat with V-bot/Cluby with ai Chat bot
i 4 ——

B B M -—



What is a pretotype? g

A pretotype is a rough prototype that can be quickly used to check the ‘idea’

A rapid experiment that aims to test ideas quickly, simply,
and at low cost, gathering data in order to validate ideas
before building a prototype.

» A pretotype helps you validate the idea and the actual
usage of a potential new product objectively with the
least possible investment of time and money

« It gives a glimpse of the actual idea and helps make a
go/no go decision on the new idea at a fraction cost of
the actual product




My
M y nameis

| will be here for you to
make your voice louder

platform

A safe space where kids can speak and be heard




New V-BOT



[Search
Family Marriage at Violence
trouble young age detection

#endchildmarriage
10-year-old girl poem

Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been the
industry's standard dummy the 1500s, of scrambled
it to make a type specimen book... Read more

o # ¢ 4

Home My Feed Post Notifications

My dashboard/ main page




Screens app are illustrative

World Vision

Powered by World Vision International M y M y

Do you have any special needs?

.
H I ! I am Let’s start with accessibility check

Select
L. Digital texterity check
Let’s join
North, South,

big shout! Please you language and country
one big shout!

Cognitive

Select your language

Select your country

Link your social media for a better
experience

Arial Black

My
P I atfo rm @ Read the screen aloud @

Sign in + verification



Screens app are illustrative

Sign in + verification



My

Choose the pronouns you identify with
Nickname/ User name

Full Name

Date of Birth

Phone number

Choose your

Conflict

Play Marriage

Avatar creation

My profile

Type of

Choose the best option for your avatar

Upload a
picture

Customize
your avatar

Create on
Bitmoji

Design your avatar as you wish

Screens app are illustrative

your avatar

pick
Eye color
Skin color

Hair color

Nickname/ User name

My

My Badges

®;

Platinum

Remember,
each level gives
you access to do

Mormeore things

Remember to complete your profile

Nickname/ User name

My

My Badges

®;

Platinum

Hey, you can
hide information
just click in the

M, evye icon and will
be hidden

Remember to complete your profil




there!

Let’s talk about
Safety Guidelines

Guide

Lorem Ipsum is simply dummy text of the
printing and typesetting industry. Lorem
Ipsum has been the industry's standard
dummy text ever since the 1500s, when an
unknown printer took a galley of type and
scrambled it to make a type specimen book.
It has survived not only five centuries, but
also the leap into electronic typesetting,
remaining essentially unchanged. It was
popularised in the 1960s with the release of
Letraset sheets containing Lorem Ipsum
passages, and more recently with desktop
publishing software like Aldus PageMaker
including versions of Lorem Ipsum.

Here for you

Safety + consent kid and parents

there!

Let’s talk about
Safety Guidelines

Guide

Lorem Ipsum is simply dummy text of the
printing and typesetting industry. Lorem
Ipsum has been the industry's standard

Click on me
to get the
full menu

Here for you.

8

My profile

My trainings & badges

Mental Health BO

Trending topics
Debate Forum
Safety Guidelines

Parents consent

How can | help?

Screens app are illustrative

you and parents

This application need parental consent, this is
for us to make this platform a safe place for you

Upload a picture thumbs up
of your parents and you

Attachment

A pin number will be sent for verification

Email address
Mobile phone number

Get the pin number

Let’s do it! You
will not be able to

continue without

this step.

Consent

Raise your voice!

it!

Create your post with your ideas, concerns or what you
need to share

10-year-old girl poem

Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been
the industry's standard dummy text ever since the
1500s, when an unknown printer took a galley of
type and scrambled it to make a type specimen
book. It has survived not only five centuries, but
also the leap into electronic typesetting, remaining
essentially unchanged.




Screens app are illustrative

it!

Create your post with your ideas, concerns or what you
need to share

content

What would you like to post? )
10-year-old girl poem

Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been the
industry's standard dummy text ever since the
1500s, when an unknown printer ...

Lorem Ipsum is simply dummy ted
of the printing and typeseting
industy.

v

Weeks Months

Lorem Ipsum is simply dummy text
of the printing and typesetting
industy.

10-year-old girl poem

Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been
the industry's standard dummy text ever since the
1500s, when an unknown printer took a galley of
type and scrambled it to make a type specimen
book. It has survived not only five centuries, but
also the leap into electronic typesetting, remaining
essentially unchanged.

Lorem Ipsum is simply dummy ted
of the printing and typesetting
industry.

naen 13 Jan 14.Jan

©

e || B

Template

Stadistics

Raise your voice! Raise your voice!

dea creation



Screens app are illustrative

it! it!

Create your post with your ideas,
concerns or what you need to share

if{!Scan

é 0y  arpost with your ideas, concerns or what you >
Need-to—shax

e

Create your post with your ideas,
concerns or what you need to share

10-year-old girl poem 10-year-old girl poem

Lorem Ipsum is simply dummy text of the printing Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been the and typesetting industry. Lorem Ipsum has been the
industry's standard dummy text ever since the industry's standard dummy text ever since the
1500s, when an unknown printer ... 1500s, when an unknown printer ...

G

Are you sure
youwantto
post? Images
or videos stay
for ever

Do you wantto
share? Do you
need Support?
Click on me

Raise your voice! Raise your voice!

|dea creation



Screens app are illustrative

Q Raise are you?

together : ¢ ° y Let me help you

Top contacts Lorem ipsum dolor

Lorem ipsum dolor sit amet,

consecletuer adipiscing elit, B B
sed diam nonummy nibh e ' B
Sem u s . : \

Lorem ipsum dolor

Lorem ipsum dolor sit amet,
Andreas consectetuer adipiscing elit

sed diam nonummy nibh . 1 O-year-Old glrl poem
Lorem Ipsum is simply dummy text of the printing

u K
Ann
a, and typesetting industry. Lorem Ipsum has been
Location v the industry'stext book. It has survived not only X
five centuries, but also the leap into electronic
typesetting, remaining essentially unchanged.

Location

Andru
Location

Ann This is an S.*.S. Line for you

But first we need to remember about Safety Guidelines

Location

e stronger together ! Raise your voice! W

> you doing?

Other features



@ journey

[ Nickname/User j

My Space

Safety Guidelines

How can | help? Let's leam!

My training

Screens app are illustrative

your mind

Choose your

Cyber security

Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been the
industry's standard dummy text ever since the
1500s, when an unknown printer took a galley of
type and scrambled it to make a type specimen
book.

Get some new learnings

Security

Let us start with a short video

Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been the
industry's standard dummy text ever since the
1500s, when an unknown printer took a galley of
type and scrambled it to make a type specimen
book.

| acknowlegde all the video information

Continue  leaming to eam  your badge

Game

Can you spot all the privacy and
data security risks?

Leamn having fun




Screens app are illustrative

what you learn

Let’s start a small assignment

¢Question?

¢Question?

Security

¢Question?

you pass the assignment
and got the platinum badge for the cyber
security training.

*Digital certification was sent to your email

My training



Screens app are illustrative

about you

So we got Cluby to help you
get the help you need

about you

So we got Cluby to help you
get the help you need

Nickname/User

Here | got you some
options to choose
the one you feel most
comfortable....

Here | got you some
options to choose

the one you feel most
My profile comfortable....

My trainings & badges

Chat

Trending topics

Debate Forum

@ Enter text here

Topics that might

You have a new
notification!

Safety Guidelines

Parents consent

How can | help? Any choice is a good choise

Mental health BOT



about you

So we got Cluby to help you
get the help you need

Here | got you some
options to choose
the one you feel most
comfortable....

Answer

Screens app are illustrative

about you

So we got Cluby to help you
get the help you need

Search p

Question

Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been the
industry's standard dummy text ever since the
1500s, when an unknown printer took a galley of
type and scrambled it to make a type specimen
book....

Here | got you some
options to choose
the one you feel most
comfortable....

Question

Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been the
industry's standard dummy text ever since the
1500s, when an unknown printer took a galley of
type and scrambled it to make a type specimen
book....

Question

Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been the
industry's standard dummy text ever since the
1500s, when an unknown printer took a galley of
type and scrambled it to make a type specimen
book....

ental health BOT




My Space

Pick the choice you prefere
today to start relaxing

My Space ’
ez ’
Let's relax
together

Parents consent

How can | help?

(=) ~@
[I]B b

It's time to relax

My space music

Screens app are illustrative

Hear Music

You can hear your own music or hear with
your friends the same music at the same time

My playlist

40 people

_ =
Join others in this music room ,érjg.g

v

o o

10:20 AM

I love this song
1034 AM

( ‘% Comment

It's been a while you 1

didn't take a break,
get something to
drink, streach your
legs

It's time to relax It's time to relax




Screens app are illustrative

My Space

Play a game

A great game to play alone or
with friends

Pick the choice you prefere
today to start relaxing

VEL SELECT, |
v o AT

{ Nickname/User

21 [38]

My profile *hk K * K

My trainings & badges

My Space ’
Mental Health BOT

Chat

Trending topics

Debate Forum Let 's re I ax
Safety Guidelines to g e t h er

My space game



Screens app are illustrative

calendar

Check all the different events
you can join or create
Go to search

Nickname/User

MON  TUE _WED THU
1

My profile

Plan meeting Plan meeting
08:00 - 11:50 AM 08:00-11:50 AM

My trainings & badges

My Space

Plan meeting Plan meeting
08:00 - 11:50 AM 083:00-11:50 AM

Mental Health BOT

18:01 am Lorem ipsum dolor sit amet EW AR itmen ® 0743
12:30am Lorem ipsum dolor sit amet N -

18:01 am Lorem ipsum dolor sit amet

Debate Forum

Safety Guidelines

12:30am Lorem ipsum dolor sit amet Stop Effects

How can | help? c together! et's join Get some nev

Parents consent

My events



Screens app are illustrative

meeting registration

In just one second you will be

able to create a meeting
Register on different events

Meeting title
MON TUE WED THU FRI

World Vision Internal

Select a date v

<

Early marriage

My trainings & badges Add members

@jeansmith, @tomsayer

Mental Health BOT

World Vision External

20th Dec v

Chat
4 Nowhere to play } Add description

Select event v

Debate Forum

Safety Guidelines

Parents consent

How can | help?

Follow the steps Let's get together!

My events



Screens app are illustrative

SADIA

{ Search

m Statistics Initiatives

Climate change

Nickname/User

My trainings & badges

Mental Health BOT

Trending topics

Resources ’
Safety Guidelines

Parents consent

How can | help?

Helping the world
Communities work
— together

printing and typesetting industry. Lorem

Lorem Ipsum is simply dummy text of the
Ipsum has been the... Read more

Politics.

\ .
I New violence law
Lorem Ipsum is simply

dummy text of the printing

printing and typesetting industry. Lorem

Lorem Ipsum is simply dummy text of the
Ipsum has been the... Read more

Resources



Screens app are illustrative

&— Publications

User name — Nikname

Politics, Arts, Climate change, Education

1.237 followers 1.237 following
S aES o Py

Nickname/User

My trainings & badges
Mental Health BOT

My Experience
#givehelp

New food camps

Debate Forum * K i Vs
: ; ‘ Lorem Ipsum is simply dummy text of the

Trending topics

T printing and typesetting industry. Lorem Ipsum
Safety Guidelines has been the industry'stext book.

&

Parents consent

How can | help? @

Check out all what you did Check out all what you did

My experiences
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INSPIRATIONS FOR THE SERVICE EXPERIENCE

U- Report

4 el : “

v comcrrrs tout clmts Crange bpacts mede you
recemaiter whschar pous (e £ srort o famiy”

i e e e e

Bots

Available bots.

Title

Synopsis @ @ @ Mental Health Chatbot of

Maham has hope for

Lesp;oducnu rights in the self-acceptance and

Read more =3 challenging stereotypes and

. stigma

s M;:‘:m‘:‘m:a' 00 end "ACCEPTANCE" 10 +66800249442

WhatsApp to join an . - _
| Read more ion: e /
—== ' s o e (f)(@)(®)
==

A go-to place for child-friendly resources, advice, _ —_—
examples, etc. for young activists. Mass country-wise data for young leaders to build their case for change.
Children can share their ideas, lessons learned, Opinion polls for children on various topics from current affairs

campaign calls for action, etc. with other activists
Chatbots for the mental wellbeing of children



https://ureport.in/
https://plan-international.org/girls-get-equal/activist-hub/

INSPIRATIONS FOR THE SERVICE EXPERIENCE
[ deabrp

Talk with friends

“ Q a S =
oo o A o

..i .‘ ' it

- o S e e

CrrTy
‘c‘ <& . [ o pvoton st v tun
iPhone Screenshots l
Talk with Meet their No photos,
friends friends just have fun

®©xa
0 Q a

Py

hid

Hosted by speakers on stage and then audience listening and engaging
with Q&A

Platform for group discussions based on various themes

TR

@ DO

113

o & o 3

How can we hit our company-wide

&3 & strategic cost reduction goal?

Improve efficiency

As people include their idea (in our case, voices) around a specific subject,
others can contribute with their perspectives, enriching the conversations
with files, links and other materials. People can also engage through different
possibilities like @ mentions, links, trending hashtags, ratings, etc.

Intelligent algorithms cut through the clutter to organically bubble up the
most promising ideas faster



https://ideadrop.co/
https://apps.apple.com/us/app/clubhouse/id1503133294

INSPIRATIONS FOR THE SERVICE EXPERIENCE !

Children & Young People also Vote Youth Links
Initiative L"

YouthLinks

s 2san B~

A Child Participation Initiative: Children & Young People Also Vote
2016 - In person 2017 - In person & Online 2020 - Online

Start to connect anc

digitally.
2021 - Online

2022 - Online

= soaon
A

World Vision |
2

’
T LOS NINOS Y NINAS
'AMBIEN VOTAN |

PLEBISCITO CONSTITUCIONAL 2022

EL CHILE QUE SGNAMGS

30 DE AGOSTO AL 4 DE SEPTIEMBRE

LOS NINOS Y NINAS

Child participation initiative with emphasis on voting as it can amplify
opinions and help us leverage on what is already going on.

Helps you register as an ‘internal’ (mainly children) or an externals’
The sustainability of the platform is being maintained with continuous (government officials, activists, news reporters, mentors)
engagement activities



https://sos-youthlinks.com/

INSPIRATIONS FOR THE SERVICE EXPERIENCE !

Chats vs Teams [

The sex industry encompasses a global system of violence, -
, L]
. T - exploitation, and gender inequality that harms some of the Llfe shouldn’t be this
wycsatral eams = most vulnerable in society. way for any person.
The sexual exploitation industry is driven by the demand of men and
Q . ; Together, we can break the cycle of sexual
) necessitates a constant supply of women and children who are sold for the A ;
Activity Pinned profit of pimps, traffickers, and other predatory stakeholders. Some are exploitation and bring freedom to the
General trafficked through means of force, fraud, or coercion, while others are seduced captives.
GMC by the deceptive “empowerment” narrative in our culture, and still others are
@ = compelled to join the sex industry in order to survive. Regardless of how one
Chat Public Engagement & enters the industry, virtually all experience the same exploitative dynamics Learn about the problem
@ Global Comms & PE that are systemic within it.
oi N
Tomrs General Join the movement. Sign the pledge. Get lnvolved
Global Comms & PE U3 I
ree simple ways you can fight for freedom
Editorial WIP &
Calendar [l Global Comms & PE
R Climate Change oonare
QD g Ignite Global Voices
Calls
(R Newsroom
- :
[3 - Ignite Global Voices $16:398.7490 - 638 Camino De Los Mares, Sute H130.650, San Clemente, CA 92673
Files a Risk Crisis Comms 3 s
Ignite Global Voices __..

A mix of open teams for people interested in a subject to join, or a
i act
SPecilic projec The platform creates a community and really cleverly and simply

Private chats and shared files to collaborate, build rapport and work descrl_bes anq b_reaks c_jow_n EEIES LB " Ll (PR IF (D) T I
together stopping trafficking which is a very hard thing to do

Meeting functionality and ability to call people to collaborate



https://exoduscry.com/

INSPIRATIONS FOR THE SERVICE EXPERIENCE (1/5)
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Twilo Flex

Design the ideal agent experience

@ Support email, voice, SMS, WhatsApp, Facebook Messenger

WebChat on one platform
@ Manage tasks across multiple channels with a single user interface

nd intelligent routing tailored to

Create engagement workflows a

your business

Integrate with Google Contact Center Al to surface relevant

nformation and recommended responses

Accelerate your digital transformation

®  UveChat x
What Can e i o e

Helps you engage on various social media via
a single platform

It Gets better Project

ITGETS BETTER PROJECT.

You're in Good Company

Check Out Our It Gets Better Playlists

ez

LESBIAN GAY Bl

TRANS QUEER

s Cumbre en

Espafiol 2022
All of our Spanish-
speaking affiliates
gathered for two
incredible days in
Miami, FL for our first in-

With a footprint spanning four continents and six major
languages, the It Gets Better Project is the world's largest
storytelling effort to empower LGBTQ+ young people
where they live, learn, and socialize.

and ea

From live digital events to in person celebrations, stay up

to date on what's coming up next from It Gets Better
Project.

AboutUs Videos Education Global Events Shop (Q DONATE

A s Ay, 0

It Gets Better EDU exists to e
stories crafted and collected by the It Gets Better Project
reach LGBTQ+ youth wherever learning takes place. We
offer educators and student leaders 1o~ SS

Join our community-millions strong-to

“When you
live truly
as yourself,
the universe
will open up.”

— N

Why | Stopped Trying to Please Péopie | It Gets Better: '

Dee Trannybear
Q GET HELP -DONATE

It Gets Better: Dee
Trannybear

“Artivist” Dee
Trannybear-Marino
found themself through
hair and makeup.
Check out Dee’s It Gets

ory.

1

re that the uplifting

The platform allows people to
get inspired by other’s stories
and also share your own story

es, information, and more.

that you
jear ond intolerance by taking the

Creating a safe space for the
LGBTQ+ community



https://www.twilio.com/flex
https://itgetsbetter.org/

INSPIRATIONS FOR THE SERVICE EXPERIENCE

DDﬂ

improve their skills on digital literacy and skills to produce content.

This should be link to social media channels in order to share the content
and create more engagement with the audience..

The main features would be:

1. Learning curve

2. Security and reporting.

3. Results of what is posted on the different channels along with the
interactions created: SM KPIs

Idea

A platform (accessible via website or app) where people can find training to

YL TikTo allenge

C
=}
>

Meghla, 18
Bangladesh

e

Fun engagement through video making to help children
coordinate and feel connected



https://storyhub.wvi.org/Share/7ftv80o438dr75u4c0h1w0r0s3331qk1?FR_=1&W=1536&H=714

CONCEPT POSTERS MADE BY THE TEAM

Concept Name Value Statement

Children for children Empowered children
collaborating and

mobilizing for change.

Storyboard/ lllustration of how the idea works

Status Quo
‘ Adapt
EARNE YAV 3N | |
" JEA Connected world of v
children collaborating, Feedback and
- A -a 2 enabled to identify issues, improvement
. , j, desire solutions, strategize
. . , Developing a pilot .
Offline children’s groups | ; and mobilize v
isting in different countries program feveraging @ i b, Y Scale t
exis platform, devices and _>cale to more
suitable curriculum children,/places/asks
What will be the features of this online space? Benefits T ‘
1. Digital safeguarding 1. Children gain skills and join a powerful community
2. Advocacy partners at local, national and global levels of activities peers
3. Forum for debate 2. Children identify and influence on issues that
4. Chatbots matter to them
5. Peer support 3. Safe space to enhance participation models online
6. Al
7. Skill development and suitable curriculum
8. Connected with WVI's page and their channel to

publish the content there too



CONCEPT POSTERS MADE BY THE TEAM !

ConceptName Value Statement

Save space for children to learn collaborate

Amplifying children's and participate.

voices digitally

Storyboard/ lllustration of how the idea works

Features:

= Platform to have 2 stages — before login and after login.

= Before login will have options like - sample training sessions, curated news about specific
matters, webinars by specialists, what's happening on the internet (we can use trends, and
hashtags to amplify).

= After login will have — training sessions for using the technology and on different topics.

= Badges and certificated to keep children motivated and recognize their work.

= Curated news — Al capability included in this options to show number of shares, how people
are engaging etc.

= We will have an open conversation are to talk about different subjects they wish to talk
about.

= There will also be a feedback mechanism for content to be put out. We will have a workflow
here to show what happens with the content.

" ‘,‘ Dy

Value Concept Poster ;
s W B VLA
vuu-ﬂu(oqml / unmo( nud

o

Concept Name ‘ T m [ pL,Ll

L. Lfa Ao 5

'
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«‘ o'
X 4]
S!oryboard / Illuﬂrnlono'howtholdnworh DTS J
3 32}’(2 S 2 \&)\
é ‘n 1 L oot Clen O.&» ORS 3 (~L}d news
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CONCEPT POSTERS MADE BY THE TEAM A=

BEE8E08E
=== 1= I=
| am because we are. How can we amplify our -
children's voices for a change? children are
facing many common issues around the world
and need a platform to amplify their voices.

Concept Name Value Statement

Amplifying children's
voices digitally

Storyboard/ lllustration of how the idea works Benefits

1. Multi slided network platform and a safe area for children to collaborate on topics
» There would be 6 categories of profiles namely — child, parent/caregiver, staff, government, around children's rights and the issues that they are facing.
moderator trainer, SME/mentor. Every profile will get access to only certain amount of data.
2. Here directly from children. This can help children feel their voices heard and

* Infrastructure (looking at access to mobile and websites) help them connect with external stakeholders.
« The platform will consist of options like — Connect (chat, call), meets, Trainings, Think tank (to 3. Able to hear directly from children and getting an opportunity to amplify
stimulate new ideas), Stories (in the form of videos, images or written posts), fun/games children's voices

(environment to relax), Event (for children. We can also have a tab for donors in these events)
and internal publications (pool for resources for children)

« Data (API or Analytics) — that shows what children are interested in. We can pull this Micro Concepts
information from sources like TV, social media, external websites/publications, forums, etc. (Drilling down the idea into the functionalities and tools to explain and prioritize)

1. Space for children to feel comfortable to share.
2. Space to train children how to amplify their voices.

3. Space to make the connections with relevant stakeholders

%I



Value Concept Poster
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CONCEPT POSTERS MADEBY THETEAM = — -

Concept Name Value Statement

A global safe digital space
for children and young
people to empower and
advocate for social change

Storyboard/ lllustration of how the idea works

Children and young people are interested in talking and collaborating with others to share
their stories and experiences.

Children and young people learn and train about child rights, digital literacy,
communication and online safety skills to become digital citizens in society.

A safe and functional digital platform and app are available for children and young people
to have access to knowledge , exchange information, and collaborate with others.

Children and young people feel confident and safe to manage digital tools and advocate
digital activism.

Children and young people start engaging digitally with others and participate in
discussions. They post opinions and about social issues they want to share with public
audience.

Children young people form digital activism groups at local and global level to call to
action and to push for social change.

Children and young people are heard and interact with different actors from public
system, government and private sector proposals and children's opinions are included in
public policy development as part of their efforts to mobilize digitally.

Amplifying children's voices digitally is recognized as an effective program to form new
digital generation of children and young people

M Cocapts

Benefits

1. The project contributes to reduce digital divide and support children and
young people to manage in digital environment to influence and
advocate for social change .

2. the project opens opportunities to increase digital responsibility the
project enables and supports children's participation and rights.

3. the project is positioned as an innovative organization which gives
response to challenges and needs of children and young people.

Micro Concepts
(Drilling down the idea into the functionalities and tools to explain and prioritize)

1. To have practical and innovative tools and methodologies

2. Workflows by areas that are part of the project

3. To engage leadership of national officers from the beginning of the project.
4. To design the platform including a friendly user view.

5. To work with children and young people to know their user experience and
improve platform functionalities



CONCEPT POSTERS MADE BY THE TEAM e

ConceptName Value Statement

Empowering and creating safe spaces and
opportunities for children and young people
to become confident articulate and learn
digital skills and knowledge for a change

Storyboard/ lllustration of how the idea works

World Vision develops a strategy for the recruitment of a wide range of children and young
people from different programs and different levels of vulnerability.

Children and young people engage in the digital platform in order to acquire knowledge
and skills to contribute to change.

Training modules enable children and young people become confident articulate and
empowered to use digital tools.

With the new knowledge and skills children and young people get involved in digital
activism to influence decision makers and contribute to change.

Children in young people develop and lead their conversations For action by publishing
their own media products .

children and young people learn from their own experience and joint actions and include
their input into the project

Thanks to the children and young people's digital mobilization programs services and
policies are informed and shaped by children and young people's views. Based on the
success of the digital platform decision makers routinely and actively seek views of
children in young people.

Digital platform gets global recognition, and the model is embraced by governments, and
multilateral and Civil society

Benefits

1. The project enables children and young people to obtain digital knowledge activism
skills and opportunities to engage with others for a change.

2. Innovative space of learning and action .
3. Technologies associated to realization of children's rights.
4. World Vision is recognized as a global thought leader in the field of child participation

5. World Vision becomes an innovator and driver for change

Micro Concepts
(Drilling down the idea into the functionalities and tools to explain and prioritize)

1. Accessible and user-friendly digital platform 5. Child led content creation

2. Inclusion strategy 6. Child led content dissemination

3. safeguarding standards 7. Child led strategies to reach the audience

4. Innovative methodologies 8. Children and young people contributing to
change



CONCEPT POSTERS MADE BY THE TEAM

Concept Name

Supporting engaged
young people as they
create engaging content
to influence

Value Statement

Share opportunities coaching support
with a broader group of children while
providing platform where we and they
can learn from one another.

Storyboard/ lllustration of how the idea works

We wish to create a connected, safe social place for children where they can join an
initiative, sign up for webinars, take courses, pitch an idea, get support on a project.

The platform would enable them to talk about issues like child marriage, climate change,

child labor and minority rights.

Benefits

1.

2.

Collaborative workspace for exchange of ideas
Sharing expertise via tagging and sharing content.
A public speaking application.

A platform to support the kids and not lead them.

Micro Concepts
(Drilling down the idea into the functionalities and tools to explain and prioritize)

1.

2.

Collaboration

A private space before the content is
published in the public.

Support existing initiatives

Provide support where kids request
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5. Learn continuously and see what works

6. Offer opportunity to get involved in WV
project



CONCEPT POSTERS MADE BY THE TEAM

ConceptName Value Statement
Many voices all shouting their own message
North, South, independently are easy to ignore as noise. = B
one big shout! Many voices shouting the same message e =
together compel a hearing EED 4
Storyboard/ lllustration of how the idea works Benefits
Children have always and a message, but it's hard for them to cut through in a crowded 1. Children can see progress along a path for change and this helps them stay
digital space. motivated.
when they all get behind the same message they have agreed on, they are harder to 2. Children, partners and donors want to see change for the better and this empowers
ignore. them to achieve that.
With their own safe digital space, with advice and resources on tap, they can agree on 3. World Vision wants children to be empowered to achieve change for the better.

common issues they care about.
They can decide what changes they want and plan who and how to influence to make
them happen.

Micro Concepts
(Drilling down the idea into the functionalities and tools to explain and prioritize)

The key functionality is a safe, fun, digital
“clubhouse” for child activities



CONCEPT POSTERS MADE BY THE TEAM

Concept Name Value Statement
An space where children and adolescents
Promote and can gather together to learn and strength
empower to lead different skills while collaborating and

interacting with each other.

Storyboard/ lllustration of how the idea works Benefits

1. The project will contribute empower children and adolescents, strength their skills and
support they path on leadership.

2. To influence decision-makers and put into the agenda the ideas and causes they follow.

3. To position WV as an organization who looks for new ways to support and empower
children and adolescents by amplifying their voices while tackling those issues around
them.

4,
Micro Concepts
(Drilling down the idea into the functionalities and tools to explain and prioritize)

1. Connect more with national/field offices. Stablish specific roles and commitments with them.

2. Use different and interactive tools to catch the adolescent's attention and promote
participation.

3. To create a dynamic ambience where children and adolescents will feel calm and open to talk
about everything that matters for them.

4. To use and take advantage of the tools the project offers.




